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Current Customer Service Survey
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Survey Protocol
• Programs are surveyed two quarters each 

year.
• Surveys run for 30 days.
• Surveys are provided in Spanish and 

English and can be completed online.
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2017 Overall Results
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2017 Service Ratings 
by Program
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Customer Comments

7



Durham County Government www.dconc.gov

Customer Comments
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Customer Comments
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Customer Comments
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Overall Customer Service Survey Results   
2016 vs 2017
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Key points
1. More than 90% of our services continue to be rated excellent/very good.  
2. 82% of our customers are satisfied with our hours of operation.  Only 3% 

of those surveyed recommended alternate hours most frequently 
mentioning evenings.

3. Approximately 94% of our customers would recommend our 
services/programs.  This has remained steady for both 2016 & 2017.

4. Most frequently comments referred to our great staff, friendly and 
respectful service with interactions being informative, attentive and 
thorough.  Customers often expressed appreciation and recognized staff 
with words including “awesome” and “amazing”.
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Thank You!

Live. Grow. Thrive.
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